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Users evaluation of News Website contents and
Technological Functions--A Case Study of

Ming Chuan University

YANG, CHIH-HUNG CHEN, HSIA-CHUN

Abstract

More and more people gather information from News websites. The special
properties of internet change traditional News media operating logic. Been a manger,
we hope that there would be new criteria with clearly definitions in the process of
running a News website. Manny studies provide various criteria to evaluating News
websites, but most of these criteria come from scholars or experts. This survey tries
to crate criteria which base on users' requirements and use these criteria to evaluate
important News websites in Taiwan.

According to relative studies, we sort these criteriain two layers, content and
technology ;and five user requirements communication , information seeking ,
socia interaction , entertainments and learning .The New web site standard

with 88 items which crate by Dr. Zhi-Hong Yang is the base of this survey. We take
it into nine scale Likert scaling and inquire 190 MING CHUAN university
students. Find out the high profile items that News web site user care about and
inspect the relation between the five user requirements and 88 criteria. Than we
could make suggestion to News website crater with different target users. Finaly,
estimate some important News websites in Taiwan.

We get some result as fallow
1. Newswebsites' users requirements focus on theitemsof technology layer
2. The most two important requirements of News websites usersare  information

seeking and  learning

3. Newswebsites' heavy users and light users do not have significance variation on

-29.
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criteria evaluation.
4. escribe important News websites quality and make News website construction

advicesto different Media

Keywords. News website ~ News website evaluation ~ Internet -~ users

requirement
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The Resear ch of Interaction And Quality
Assessment of Taiwan Internet Bookstore
Website

TSAILPEI-YING
Abstract

Each enterprise will provide its own information through its website. It not only
could be the channel between the factories and the consumers, but also will change
the traditional model of management and sale. The internet bookstore is the pioneer
in the development of the B2B e-commerce. The managers of the traditional
bookstores considered that they have to provide different services through the

internet in order to enhance the competition.

The domestic internet bookstores could be classify to 5 types SYNTHESIS
PUBLISHER AGENT OF IMPORT AND EXPORT VIRTUAL INTERNET
BOOKSTORE and INTERNET BOOK GALLERY. This study is according to

Ghose & Dou(1998), there are 5 types and 23 items of the website interaction
functions, to make a research. The targets are 15 bookstores of SYNTHESIS

PUBLISHER and VIRTUAL INTERNET BOOKSTORE. The main results are

1.The internet bookstores of PUBLISHER behave well in interactive interface
design function , customer support function , persona selection function |,

advertisement/promotion/public relationship , entertainment function

- 69 -
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2.The VIRTUAL INTERNET BOOKSTORE behave well in  marketing research

function

Keywor ds.internet bookstore, interactivity, quality of website
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Applying Cluster Detection to The Parental
Mediation on Children’sInternet Using Behavior

LI1U,CHUNG-YANG YU,SHU-FEN

Abstract

Nowadays, more and more children use Internet as their main communication
media. Under this diversified society, how to choose the appropriate information
from Internet is very important. According to related studies, parental mediation
influences on children’s media using behavior alot. There are three distinct types
of parental mediation on children’s media using behaviors. restrictive, evaluative
and unfocused mediations.

In this paper, we applied a cluster detection algorithm to classify the parental
mediation on children’s internet using behavior. This method efficiently identifies
the levels of parental mediations. Compared with the traditional methods, this
classified algorithm helps us to adjust the weighting of each question automatically.

The numerical results reveal that most of the parents tend to restrict and direct
their children’ internet using behavior and the evaluative mediation is dependent on
the parents’ educational backgrounds.

Keywords. Cluster Detection Parental Mediation Children’s Internet Using
Behavior
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A Study of Advertisersfor Selecting TV Station to

Implement Integrated Marketing Communications

CHEN, YAW-CHU CHENG, SU-FEN

Abstract

The main purpose of this paper is to provide an algorithm for advertisers to
select the optimal TV station to implement integrated marketing communications
under fuzzy environment. The fundamental concepts we have adopted include the
factor analysis, eigenvector method, fuzzy Delphi method, fuzzy set theory and
multi-criteria decision-making method.

With the literature review and the investigations of Taiwan top twenty
advertisers and their advertising agencies, we use the factor analysis to condense the
nineteen sub-criteria into six key criteria, including “communication activities’,
“organization coordination ”, “operation mechanism”, “investment effectiveness’,
“human resources’, and “control mechanism”. Then we construct the hierarchical
structure of selecting TV station to implement integrated marketing communications.
The fuzzy Delphi method is integrated with the eigenvector method to form a set of
pooled weights of the extracted criteria. The concepts of triangular fuzzy number and
linguistic variables are used to assess the preference ratings of linguistic variables,
“importance” and “appropriateness’. Through the hierarchy integration, we obtain
the final scores of TV stations. Then we use a revised Chang Chen’s ranking
method to rank the final scores and get the optimal TV station.

With the Company A which is top-notch in food and beverage industry to be the
practical case, it is discussed to see the possible advantages of the proposed method.

Keywords. integrated marketing communications multi-criteria decision

making fuzzy number linguistic variable fuzzy Delphi.
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|sSM S a new medium for marketing?

--with somereferencesin Taiwan

YANG, HSIU-WEN

Abstract

This study researched SMS(short messaging services) and the rise of SMS
Marketing in the mobile industry of Taiwan and overseas. The author tried to find
out the communication effects and consumer response of SMS Marketing. Based on
the theory of “Stimuli and Response”, “Communication” and “Marketing”, the
author used the experiment designs as research methods to evaluate Chunghwa
Telecom’s 2002 FIFA World Cup SMS Marketing campaign. Findings suggest that
SMS stimuli did influence users’ dialing behavior and increase the amount of calls.
The effect would decline within few days once the SMS stimuli stop. The results
show that SMS Marketing can stimulate consumer’s instant response in a short time.
However, telecom companies and marketers should notice the risk of SM S spam and
treat SMS Marketing as part of the whole marketing plan for best use as data

collecting.

Keywords short messaging services mobile telecom communication sms

marketing
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The International Politics of Television:

From Analog to Digital TV

BIAN,MIN-DAU

Abstract

From the first development of television, the history of broadcasting has been closely linked to
business and politics. Signal standardization for television has long been the focus in global
broadcasting industry. Television has experienced three technological innovations: from mechanical
to electrical; from monochrome to colors; and from analog to digital. In fact, not only did the world
capitalists promote these technological progresses, the global political forces as well. The
governments of the first world attempt to control the communication policies in the third world to
take advantage of global market for their media industry.

The study will examine the process of broadcasting standards in Taiwan and
other developing countries with the globalization theory. In final, | will make policy
suggestions to these media technological, political, and economic changes for this
wave of mediareform.

Keywords: digital tv market theory dependency theory
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| ntegrating and reengineering of media practice —
a Taiwan case of School of Communicationsin

Ming Chuan University

CHEN, YAW-CHU

CHIU, YU-CHIH CHEN, MING-CHIN

Abstract

This study focuses on the learning attitude and job satisfaction of students after
integrating media practice in Ming Chuan University. A census of 241 students taken
to collect the data. There is an 81.3% efficient questionnaire. By the descriptive
statistics, correlation and cross analysis, the primary findings of this study are:
(1) Students approve the concept of the multimedia communication and the
importance of the technical ability.
(2) The coordination of conventional media fields faces difficulties.
(3) It isimportant that students may announce their works through websites.
(4) It isimportant that students have the media practice.
(5) The burden of the curriculum and measures of the learning are correlated.

(6) Varied media fields differ significantly in learning attitude and job satisfaction.

Keyword: mediaintegration multimedia communication communication

education digital content platform media practice.
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The Impact of Multimedia Technology to L ocal
Cable TV Running
In Case of HSINnChu Cable TV

CHEN,WEI-CHIH

Abstract

Since TV more popular after World War 2, today’s TV programs have already become mainly
Channel which people get information and entertainment. Even so , for a long time , TV programs
depends on the format that produced by picture and sound by to send information , from
1990, because the advance skill of multimedia production , has been challenged .

In other words , if TV programs couldn’'t take Multi production skill to fulfill the
performance , they will be obsolescence . on the opposite, TV programs could take large promotion
in the qualify of content . Meanwhile, TV programs will get more satisfaction by audience.

Therefore, multimediain use or not will be the key factor within TV programs competition

Keywords:Mul t i medi a Production Internet Network
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“Euphoric” Newswriting
VS.

“Reader-oriented” Newswriting

CHENGJY R-RONG

Abstract

So called “euphoric” means you feel very happy and elated. There are alot of
reporters who write news only want to reveal their talentsin profound knowledge
and detailed observation. But they always neglect whether the readers can realize the
contents.

So called “reader-oriented” is derived from “consumer-oriented” of Marketing.
It refers to that commodities can just be produced in the premise of satisfying
consumers’ needs and wants. Therefore, “reader-oriented” newswriting expresses the
idea that reporting will be meaningful when it meets readers’ informational desires.
In short, the readers can understand the contentsis vital.

This paper took the former mainland China President Jiang Zemin proposed
“Three Represents” theory writing into the constitution of the Community Party as
an example, to elucidate the two completely different types of newswriting.

Keywords. Newswriting
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