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Analysisof Taiwan's TV Drama

In Mainland China

Lu, Yu—nu
Abstract

In the 1990s, Mainland China has experienced a rapid economic devel opment,
which resulted in faster expansion of television enterprises and urgent needs of
importation of foreign TV programs (including Taiwan's TV programs). During
the same period, Taiwan's TV program producing studios have taken positive

steps to explore and develop Mainland China's market.

Those studios (including Taiwan Televison Enterprise, China Television
Company, China Televison Service, Formosa Televison Company, Public
Television Service, China Motion Picture Company etc.) have sold al TV
programs in stock and in broadcasting to their counterparts in Mainland China
through marketing agents. Owing to quota for the foreign TV programs set by
the Chinese authority, some Taiwan TV program producers started to penetrate
into Chinas TV program market through co-production with Chinese TV and film

producing studios.

In addition, Taiwan's TV programs can penetrate into Mainland China
indirectly through Quemoy and Hong-Kong and directly through direct broadcast
satellite.

It is noteworthy that Taiwan's TV producing studios have established solid
and normal relations with their counterpart in Mainland China and fostered a
mutual benefit structure. This kind of interactions will facilitate cross-strait

cultural exchanges.

KEYWORDS: Mainland China, foreign TV program, TV drama, TTV,
CTV,CTS FTV, PTS
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An Exploratory Study on the I nfluence of
Online Search for Journalist

Yu-Li Wang

Abstract

The development of Internet has become the globa trend. Under the supports of
each government, the number of people that use the Internet has sharply increased. The
characteridics of Internet are digital, asynchronous communication, hypertext,unlinear,
hyper-national and easy to access. In turns of communication, Internet is interactive,
anonymous, and low socid cues. Internet has the different expresson form than the
traditional mass media

The gpplication of new Internet Communication in the traditiona news reporting
has two functions. Firg, it could establish the dectronic newspapers in the Internet.
Secondly, the journaists can use the Internet as the information sources in order to
supply the traditional news sources.

More and more newspaper journdists around the world use the Internet as the
information sources to diversfy the news sources. The online databases that journdists
usudly useare  Commercid Information Services, Bulletin Board Systems BBSes
Internet, CD ROM, Electronic Morgue, Newspaper-developed databases, and
Electronic Public Record. The functions of the above online search are to find the
information sources, raw data, satistics, background information, textud information,
specific persond informetion, and to verify the information.

Although the development of Internet in Taiwan is dower than it isin America, the
electronic development in the newspaper has brought the trend of using the computer
and Internet among the journdists. More and more journdigts dart to find the
information sources and locate the updated information from the
Internet. In concluson, the convenience of the Internet provides a variety of

news-gathering channds for the journdigs.
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| ntroduced the M ooks and the development of

the mooksin Taiwan

Yu-Yi Chen

Abstract

In May 1998, the Cheng Bang Publishing Group established its seventh
subsidiary company-the Mook Publishing Company, and formally introduced the
so-caled “mook” into the domestic market. Mook means a new publishing type
which combines the advantages of both magazines and books. Since its been put
on sale in the Taiwan market, mooks have drawn profound attention. According to
the polls, many mooks published by the Mook Co. for example the “ Self- guided
Tours Series” and the “Guidebook of Mutual Funds Series’, are among the
leading annual best sellersin major bookstores.

By examining the current data of the market, as well as an interview with Ms.
Wu Su-hsin, chief editor of Mook who initiated the introduction of the mooks,
this research aims to make an in-depth analysis of the origins, characters and the
development of the mooks, and make further analysis of this new type of
publication on its market potentiality; and the problems they will face.

We find in this research that mooks in Taiwan are facing the following
problems: there is no significant continuity in the titles of those series mooks due
to unclear identification; jammed channels caused by the difficulties of loading to
and unloading from the bookshelves; the unduly heavy burden owing to the
immaturity of personal studios, etc. Whereas the strategy and the way of editing
can well adapt to the current trend, as far as the market reaction is concerned, this
is a new publishing style with great potentials, no matter in its sales performance
or the joining of competitors, And when issues are concerned, the most important
thing is to find the one most suitable to the market needs, In the mean time, there

must be some concomitant measures, such as the issuing of book codes, the

-88-
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management of channels ard the setting up of a successful personal studio model,

etc.
Judging from the experience in Japan and the reaction in Taiwan, this new

type, the mooks, should be able to revitalize the publishing market.

Keywords: Mook, channel, | SBN
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